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From the very moment that  FIFA announced Qatar had won the  bid to host the   2022 FIFA World 
Cup, objections rang loud. Doubts were raised about the Qatar’s ability to pull off an event of this 
scale as a tiny country that had never qualified for a World Cup final before, la cking at that time 
the necessary sporting in frastructure. As time  went on, this  criticism evolved into a ccusations of 
corruption regarding the decision-making process and a campaign to discolour the host country’s 
efforts, with demands to withdraw hosting rights based on allegations of corruption, human rights 
violations and concerns about the Gulf climate. Even as the World Cup successfully set off in Qatar, 
this  campaign rea ched new heights. It adopted a  broader political dimension represented in the    
European Parliament resolution on the situation of human rights in the context of the FIFA World 
Cup in Qatar and the Transport for London decision to ban all advertisements related to Qatar on 
public transport and ta xis. This paper thus in  vestigates the su bstance of and motivations behind 
these allegations and whether or not the campaign has been successful.

1. Corruption Allegations Persist Despite the FIFA Investigation
Qatar’s successful bid to host the 2022 World Cup sparked widespread criticism and controversy in 
the West. Outcry over Qatar’s successful bid raged from Australia and the US to Europe, the heart 
and engine of the campaign. The controversy was rooted in a series of allegations, most of which 
have been proven exaggerated or false over the past twelve years, spearheaded by political officials 
and human rights organisations in cooperation with Western media, mostly European. When Qatar 
won the bid, then US President Barack Obama described FIFA’s choice as the “wrong decision”,1 while 
British  Prime Minister at that time   , David Cameron , hinted that his    country had  been the more 
eligible candidate.2 Recently, the German Minister of the Interior, Nancy Faeser, slated FIFA’s decision 
as deceptive, stating that “there are criteria that must be adhered to and it  would be better that 
tournaments are not awarded to such states,”3 but the minister later toned down her condescending 
comments following protests from Doha.4

These politi cal statements   were made in the     context o f a  campaign against a host     country 
unprecedented in the histor  y o f the World Cup . FIFA President Gianni  Infantino described it as  
“hypocrisy”, claiming that Europe should     be  “apologising  for the ne  xt  3,000 years” for its o  wn 
colonial past rather than handing out “moral lessons.”5

1 Jim Slater, “Obama Calls FIFA Choice of Qatar ‘Wrong Decision’,” Times LIVE, 3/12/2010, accessed on 7/12/2022, at: https://bit.ly/3DWk3JS

2 “Reaction from Losing Candidates in World Cup Race,” Reuters, 2/12/2010, accessed on 7/12/2022, at: http://bit.ly/3HerwpR

3 “GCC condemns German minister’s remarks on Qatar World Cup 2022”, Al Jazeera, 30/10/2022, accessed on 7/12/2022, at: https://bit.ly/3VPrNUM

4 “German minister says Qatar comments 'misinterpreted' and confirms attendance at World Cup,” Gulf Times, 2/11/2022, accessed on 7/12/2022, at:
https://bit.ly/3uCIeaI

5 James Olley, “World Cup: FIFA president Infantino slams Europe's 'hypocrisy' in speech,” ESPN, 19/11/2022, accessed on 7/12/2022 at:
https://bit.ly/3FMkAzf

https://bit.ly/3DWk3JS
http://bit.ly/3HerwpR
https://bit.ly/3VPrNUM
https://bit.ly/3uCIeaI
https://bit.ly/3FMkAzf
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The  campaign against Qatar    began  with allegations that si   x mem bers o f the  FIFA E xecutive 
Committee had received bribes to secure their votes for Qatar to host the 2022 World Cup.6 After an 
18-month investigation, in November 2014, the FIFA Ethics Committee cleared Qatar of suspicion of 
corruption, asserting that Qatar’s integrity had not been compromised by any “problematic facts” 
concerning the bid.7 The results of the investigation were not welcomed by all. Since 2019, the French 
judiciary has been in vestigating allegations of corruption  focused, in parti cular, on the president 
of UEFA at the time  , Michel Platini, who secured the   four European votes  for Qatar.8 Meanwhile, 
investigations into corruption claims regarding Russia and Qatar hosting the 2018 and 2022 World 
Cup tournaments are ongoing in the US.9

2. Conditions for Migrant Workers in Qatar
In addition to the     corruption allegations , British ne wspaper  The  Guardian spearheaded a ten   -
year media   campaign to highlight the     conditions o f migrant  workers in Qatar  ,10 based on two 
reports issued  by the  International  Trade Union Confederation in  2013 and 2015. The t wo reports 
successively predicted the deaths of four to seven thousand foreign workers in the course of World 
Cup construction activity by 2022.11 These speculations were rejected by the Qatari authorities at the 
time, which stressed that “it is illogical to link all deaths recorded in a country that hosts more than 
one million [foreign] workers to work accidents or concomitant circumstances.”12

The Guardian newspaper also relied on reports published by the British Amnesty International and 
the US Human Rights Watch, which accused Qatar of practicing “modern slavery” and subjecting 
migrant workers to   forced la bour. These reports  contradict those  by the the   International  Labour 
Organization, which commend the package of re forms undertaken by Qatar, the most important 
of which have been the suspension of exit visas for residents, granting foreign workers the ability 
to  freely change their emplo  yers, setting a minimum    wage, and  forcing emplo yers to impro  ve 
accommodation conditions for their employees.13

6 Matt Scott, “Millions Paid in Bribes for Qatar's 2022 World Cup Votes, Report Claims,” The Guardian, 10/5/2022, accessed on 7/12/2022, at:
https://bit.ly/3NtMjH2.

7 Owen Gibson, “Fifa report into alleged corruption clears Qatar to host 2022 World Cup,” The Guardian, 13/11/2014, accessed on 7/12/2022, at:
https://bit.ly/3VKJLrp

8 Tariq Panja, “France to Investigate How Qatar Got the World Cup,” Ney York Times, 11/12/2019, accessed on 7/12/2022, at: https://nyti.ms/3hg7aBN

9 Daniel Hough, “World Cup 2022: heat on Qatar diverts attention from Fifa’s failure to tackle proven corruption,”
The Conversation, 25/11/2022, accessed on 7/12/2022, at: https://bit.ly/3uFIOEO

10 Annie Kelly, “Ten Years of Hurt: How the Guardian Reported Qatar’s World Cup Working Conditions,” The Guardian, 19/11/2022, accessed on 7/12/2022, 
at: http://bit.ly/3gItvYt

11 Pete Pattisson, “Revealed: Qatar's World Cup 'slaves',” The Guardian, 25/9/2022, accessed on 7/12/2022, at: https://bit.ly/3HapyXn

12 “Qatar Rejects International Labor Union ‘Claims’ about the Deaths of Foreign Workers,” [Arabic] Deutsche Welle, 21/12/2015, accessed on 7/12/2022, at:
http://bit.ly/3APP4NR

13 “Four years of labour reforms in Qatar,” International Labour Organization, 1/11/2022, accessed on 7/12/2022 at: https://bit.ly/3VLS9ql

https://bit.ly/3NtMjH2
https://bit.ly/3VKJLrp
https://nyti.ms/3hg7aBN
https://bit.ly/3uFIOEO
http://bit.ly/3gItvYt
https://bit.ly/3HapyXn
http://bit.ly/3APP4NR
https://bit.ly/3VLS9ql
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The British newspaper disregarded the reports of these competent entities, and initiated a media 
investigation that disclosed its findings last year under a misleading title suggesting that more than 
6,500 migrant workers from India, Pakistan, Nepal, Bangladesh and Sri Lanka had died in Qatar while 
undertaking World Cup-related work.14 The International Labour Organization described this figure 
as “misleading”, given that it indicates the deaths of all citizens of Southeast Asian countries over ten 
years, without distinguishing between work-related deaths and non-work-related deaths.15 Qatar’s 
Supreme Committee for Delivery and Legacy, the body responsible for the World Cup construction 
projects, insisted that the number of deaths related to working in World Cup projects did not exceed 3 
and that 37 workers died from causes not related to work in these projects.16 The Guardian published 
its figures without situating them in the demographic context of Qatar, where the number of foreign 
workers represents more than two-thirds of the population, accounting for nearly 2 million out of a 
total population of around 2.8 million in 2020. Of the foreign population, around 800,000 work in 
the construction sector.17

These false claims by the Guardian were widely circulated in the media and on social media, forming 
the crux of the campaign against Qatar.18 The Western media campaign, in which the British press 
played a pivotal role, was marked by prejudice and discrimination. According to a study conducted 
by researcher Mark Owen Jones, “since winning the World Cup bid in 2010, the UK newspapers The 
Guardian, The Times, Daily Express, The Sun, Daily Mail, The Telegraph, and Metro UK named Qatar 
approximately 1,735 times in their headlines    . 40% (685) o f those arti  cles a bout Qatar are a   bout 
the World Cup.”19 Jones noted “overwhelmingly negative” coverage; of those headlines, 66% were 
critical, and just 5% positive.20 The study indicates that 36% of this negative coverage was devoted to 
criticizing human rights in Qatar, with a focus on workers’ rights, while 25% was devoted to corruption 
and bribery, about 9% included demands to strip Qatar of hosting rights and 4% criticized LGBTQ 
rights in the country. The study concluded that the negative nature of this coverage fell into the trap 
of “hypocrisy and orientalist caricatures,” reducing Qatar to “huge oil reserves and flagrant human 
rights a buses.”21 Con versely, the same stud   y found that   “World Cup -related headlines   for  Russia 

14 “Qatar World Cup 2022: When will the tournament start? And why was Qatar chosen to host it?” BBC Arabic, 3/11/2022, accessed on 7/12/2022, at:
https://bbc.in/3cyMFOe

15 “One is too Many: The Collection and Analysis of Data on Occupational Injuries in Qatar,” International Labour Organization (November 2021), accessed 
on 7/12/2022, at: https://bit.ly/3NwdalE;
Alexandra Mae Jones, “ILO Official Discusses Concern over Workers at Qatar World Cup,” CTV News, 21/11/2022, accessed on 7/12/2022, at: 
https://bit.ly/3B7CUzK

16 “The Supreme Committee for Delivery and Legacy in Qatar: Only 3 World Cup-related worker deaths,” Al-Araby Al-Jadeed, 30/11/2022, accessed on 
7/12/2022, at: https://bit.ly/3VYyvY9.

17 “Statistical Snapshot: Qatar,” The Arab Development Portal (April 2020), accessed on 7/12/2022, at: https://bit.ly/3VPwIVv

18 “Shocking 6,500 Deaths Ahead of World Cup was Anti-Qatar ‘Disinformation’, Expert Says,” Middle East Monitor, 1/10/82022, accessed on 7/12/2022, at:
https://bit.ly/3P2hnym

19 Marc Owen  Jones, “How Western Press Coverage of Qatar World Cup 2022 Descended into  Hypocrisy and Orientalist Caricatures,” The New Arab, 
1/11/2022, accessed on 7/12/2022, at: http://bit.ly/3Xya2ue

20 Ibid.

21 Ibid.

https://bbc.in/3cyMFOe
https://bit.ly/3NwdalE
https://bit.ly/3B7CUzK
https://bit.ly/3VYyvY9
https://bit.ly/3VPwIVv
https://bit.ly/3P2hnym
http://bit.ly/3Xya2ue
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were less likely to be connected to its acts of brutality” in the British press in the period between 
the country winning the right to host the World Cup and the event itself. In fact only 4% of articles 
published about Russia in this period mentioned the World Cup. Jones clearly demonstrates in this 
study that while the British press were able to “separate Russia’s acts of brutality from the World 
Cup,” any negative news about Qatar would be weaponized against its credibility as a host nation.

3. Between Media Hyperbole and Misinformation
Regarding Qatar, the Western media has thrown out objective coverage and journalistic standards 
in  favour o f human rights  ’ militancy, e choing allegations   by Amnesty International and   Human 
Rights Watch. This coverage has been highly exaggerated, often demonizing Qatar and stigmatizing 
Arabs and Muslims as backward, corrupt, and tyrannical, entrapping them as the oriental ‘Other’ in 
contrast to the Western civilized model.22

The crusade against Qatar and the 2022 World Cup only escalated over time, with criticism directed 
towards everything from its la ws to its  climate and size. Yet Qatar’s small size is pre cisely why so 
many fans are now praising the most compact World Cup as this has allowed fans to travel between 
multiple matches in a day, utilizing free public transport, for the fist time in the tournament’s history. 
Over the past 12 years, popular discourse in the West has  continued to question Qatar’s ability to 
organize a glo  bal e vent o f this si  ze, to  fulfil  contractual o bligations and pa y salaries to  workers. 
Qatar’s ability to complete in frastructure projects was brought into  question in  2017, when Saudi 
Arabia, Egypt, the UAE, and Bahrain imposed a  blockade, cutting it o ff from its only land borders, 
which remained in place until January 2021.23

With the World Cup approa   ching, and as the    FIFA President ga ve reassuran ces that the    country 
was ready, the narrative evolved once again. This time it honed in on the extravagance of the  ‘oil 
emirate’ and claims that the tournament had cost 220 billion dollars to set up — the most expensive 
tournament in World Cup histor y.24 In  focusing on the  220 billion figure, the headlines emulated 
Hollywood stereotypes of the waste and squandering of Arabian Sheikhs,25 painting the tournament 
as an economic failure with no financial or soft power returns.26

22 Najm al-Din Khalafallah, “The World Cup in Qatar and the Remnants of Orientalism,” Al-Araby Al-Jadeed, 19/11/2022, accessed on 26/11/2022, at:
http://bit.ly/3EIuKiw

23 “Qatar in Focus: Is the FIFA World Cup 2022 in Danger?” Risk Report, Cornerstone Global (October 2017), accessed on 7/12/2022, at:
https://bit.ly/3DVKAqG

24 Arthur Sullivan, “Qatar World Cup the most Expensive of all Time,” DW, 16/11/2022, accessed on 7/12/2022, at: http://bit.ly/3Fqf58R

25 Jack G. Shaheen, “Reel Bad Arabs: How Hollywood Vilifies a People,” The Annals of the American Academy of Political and Social Science, vol. 588, no. 1 
(July 2003), pp. 171-193, accessed on 7/12/2022, at:
http://bit.ly/3XEwxOk

26 Andrew Zimbalist, “World Cup Economics: Qatar’s Record Spending is Unlikely to Pay Off,” Sportico, 10/11/2022, accessed on 7/12/2022, at:
https://bit.ly/3B7MnY5

http://bit.ly/3EIuKiw
https://bit.ly/3DVKAqG
http://bit.ly/3Fqf58R
http://bit.ly/3XEwxOk
https://bit.ly/3B7MnY5
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Such negative commentary seemingly overlooked the IMF report for June 2022, which noted that 
direct spending on    building eight stadiums and e    quipment  for the World Cup ranged     from  just 
6.5 and 10 billion dollars, in line with the spending of previous host countries. It also stressed that 
in realit y, most of the u biqtuously quoted $220 billion figure in vested by Qatar was to   complete 
world-class infrastructure projects that will serve to diversify and revive the economy in the coming 
years by attracting more visitors and investors, including the construction of an entire rail and tram 
system (including Doha Metro), developing the road network and facilities, expanding the airport, 
and building the new city of Lusail.27 The campaign also ignored the clarifications made by a number 
of Qatari o  fficials, that the   $220 billion spent in the period      2010 - 2022 re fers to the long   -term 
development framework of “Qatar National Vision 2030”, adopted in 2008.28

Furthering this misinformation campaign, sirens sounded the warning of an “climate catastrophe” 
in waiting, dubbing it an “ecological aberration” with record carbon emissions in the organization of 
a World Cup. These allegations downplay the importance of Qatar building eight stadiums equipped 
with solar powered cooling technology and equipped with stations to measure air quality and dust 
emissions, and the provision of an advanced transport network, including a fleet of energy-saving 
buses and electric buses, all of which contribute to reducing carbon emissions to avoid exacerbating 
global warming, and other detriment to the en      vironment. Qatar’s de claration o f its am  bition to 
organize a “carbon-neutral” World Cup that balances the carbon emissions from car exhausts and 
production, and does not increase carbon emissions, was also subjected to question.29 Doubts about 
the  carbon-neutral status o f Qatar’s World Cup were largel y based on the Car bon Market Watch 
organization’s criticism.30 However, the credibility of this organization is itself compromised by the 
funding it receives for its projects from the European Union,31 which is the third biggest carbon dioxide 
emitter after China and the United States,32 while Qatar ranks 42nd.33 The charge of non-compliance 
with en vironmental prote ctions le velled at Qatar should     be rather applied to     Germany and the 
European countries who have retra cted  from their  commitments to a chieve carbon neutrality by 
2050 by reactivating coal units.34

27 International Monetary Fund, “Qatar: 2022 Article IV Consultation-Press Release; and Staff Report,” IMF Staff Country Reports, no. 175 (June 2022), p. 9, 
accessed on 7/12/2022, at: https://bit.ly/3Y4yzrc

28 “No, Qatar has not Spent $220 Billion on World Cup Stadiums,” The New Arab, 4/11/2022, accessed on 7/12/2022, at: http://bit.ly/3EIWd3x

29 “Qatar 2022/Clean Environment, Sustainable Legacy Qatar Dazzles the World with First Carbon-Neutral World Cup,” Qatar News Agency, 18/11/2022 
accessed on 7/12/2022, at: https://bit.ly/3UPOTsZ.

30 “Poor Tackling: Yellow Card for 2022 FIFA World Cup’s Carbon Neutrality Claim,” Analysis, Carbon Market Watch (May 2022), accessed on 7/12/2022, at:
https://bit.ly/3t3E5vC

31 See the Carbon Market Watch website: http://bit.ly/3ATAS6s

32 Marie Jamet & Sandrine Amiel, “EU still among Top 3 world CO2 Emitters, New Data Shows,” Euronews, 5/12/2019, accessed on 7/12/2022, at:
http://bit.ly/3ON6H6p

33 “Carbon Footprint by Country 2022,” World Population Review, accessed on 7/12/2022, at: http://bit.ly/3EJTHtV

34 Anmar Frangoul, “Energy Giants Return to Fossil Fuels Like Coal as Europe Braces for Winter,” CNBC, 4/10/2022, accessed on 7/12/2022, at:
https://cnb.cx/3U6ST8Z

https://bit.ly/3Y4yzrc
http://bit.ly/3EIWd3x
https://bit.ly/3UPOTsZ
https://bit.ly/3t3E5vC
http://bit.ly/3ATAS6s
http://bit.ly/3ON6H6p
http://bit.ly/3EJTHtV
https://cnb.cx/3U6ST8Z
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The campaign has also directed heavy criticism towards Qatar’s alleged persecution of LGBT citizens 
and residents and demanded the legali zation of homosexuality in Qatar . Notably, most of the 69 
countries that   criminalize homose xuality toda y a cross the   world inherited these la   ws  from the 
European colonial era 35 and most European countries only recently decriminalized homosexuality, 
which remained illegal in   Germany until  1994. Furthermore, the legali  zation of homosexuality in 
Europe does not negate the fact that European societies themselves are still divided over the issue. 
A poll conducted by the Pew Research Center in 2020 showed a marked discrepancy between the 
countries of Northern, Western and Eastern Europe on the subject, with 94% of Swedes and 92% of 
the Dutch answering that homosexuality should be accepted by societies in their countries, while 
only 34% of Bulgarians and 28% of Lithuanians shared their views on homosexuality. In a remarkable 
paradox, the survey also showed that the percentage of Turks — in a Muslim-majority society — 
who accept homosexuality is 25%, outstripping the 14% of Ukrainians and Russians, who trailed the 
list of European countries.36

These numbers indicate that the attitudes of societies towards issues similar to homosexuality are 
governed by cultural  factors and a historical process, rendering it unreasona  ble to as k Qatar and 
other conservative countries around the world to disregard their cultural and religious characteristics 
by prematurel y pushing through la   ws that oppose the     values o f their so  cieties. Despite Qatar ’s 
insistence on the need to respect its culture, the European Union Parliament issued a resolution on 
24 November 2022 urging it to legali   ze homosexuality, echoing a number of the demands o f the 
campaign against the Qatar World Cup. Qatar avoided the controversy over the wearing of the ‘One 
Love’ armband in support of the LGBTQ community, considering it a matter for FIFA, instead insisting 
that “everyone is  welcome” in their  country, regardless o f sexual orientation.37 FIFA subsequently 
decided, with no interference from Doha, to ban players from wearing symbolic armbands on the 
field, because the majority of FIFA’s members are from countries other than the European Union and 
because this opens the door to other political campaigns at World Cup matches.

4. The Boycott Campaign and Its Failure
The European campaign against the Qatar World Cup was accompanied by unofficial calls to boycott 
the tournament. As time passed and campaigners realised their calls for non-participation would 
not be heeded, they lowered the scale of their demands to a symbolic protest. Denmark, Norway and 
Germany spearheaded this campaign. On 6 June 2017, Reinhard Grindel, President of the German 
Football Association, put forward the idea of boycotting the World Cup in Qatar in the  context of 

35 “Homosexuality: The Countries where it is Illegal to be Gay,” BBC News, 12/5/2021, accessed on 7/12/2022, at: http://bit.ly/3U98YtJ

36 “The Global Divide on Acceptance of Homosexuality,” Pew Research Center, 24/6/2020, accessed on 7/12/2022, at: http://bit.ly/3XCcsb5

37 European Parliament, European Parliament Resolution of 24 November 2022 on the Situation of Human Rights in the Context of the FIFA World Cup in 
Qatar (Strasbourg: 2022), accessed on 7/12/2022, at: http://bit.ly/3gKQXo1

http://bit.ly/3U98YtJ
http://bit.ly/3XCcsb5
http://bit.ly/3gKQXo1
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the blockade and the charges le velled against Qatar,38 but his su ccessor, Fritz Keller, re jected this 
suggestion. 39 The boycott campaign gained traction when a misleading headline from The Guardian 
claiming 6,500 migrant workers had died in the World Cup    construction process. The Norwegian 
Football Association put the issue to  bed, in June 2021, by voting not to boycott the World Cup in 
Qatar,40 while neither the    Danish go vernment nor the    National  Football  Association  Denmark 
responded to a petition submitted by a group of football fans submitted to the Danish Parliament to 
boycott the Qatar World Cup beginning with the qualifying stage.41

The campaign to boycott was led not by any official European channels, but by lobbying groups far 
more influential in media than political circles, such as the LGBT lobby, as well as those representing 
companies that missed out on contracts for World Cup countries, and lobbies from countries hostile 
to Qatari policies. Thus the campaign was more of a media fanfare than a tangible prospect. FIFA’s 
strict penalties, which, in addition to a fine, would exclude the boycotting team from next World 
Cup hosted by the US, Canada and Mexico in  2026, explain why no European nation ended up 
boycotting Qatar 2022.42 The loss of the financial rewards granted by FIFA to the competing teams 
in the World Cup mat ches, undoubtedly play a part in the de  ccision. Totalling $440 million, $9 
million is allocated to each team eliminated in the group stage, increasing at each knockout stage 
to $42 million for the winner, $30 million for the runner-up, and $27 and $25 million for second and 
third runners-up, respectively.43

Failing to persuade the 13 European teams qualified to play the tournament in Qatar to boycott 
the e vent, the  campaign turned to other less impa     ctful  forms o f protest , su ch as   boycotting 
the broadcast of matches in public spaces and bars, pressuring fans not to travel to Qatar, and 
participating teams   wearing  badges and shirts    bearing protest messages  . Several European 
cities, including Paris, Berlin, Barcelona and Brussels, announced that they would not the Qatar 
World Cup matches on large screens that are usually installed in public squares, under the pretext 
of solidarit y with the rights o  f workers, the LGBT community and the en vironment. However, 
the decision was also motivated by the ongoing economic crisis in Europe due to the Covid-19 
pandemic and the war in Ukraine.

According to the mayor of Poitiers in France, the decision not to broadcast the World Cup matches 
in the public space, which cost three of them 70 thousand euros, was taken a year ago, to mitigate 

38 Mark Meadows, “FIFA has Qatar Quandary after Grindel Comments,” DW, 6/6/2017, accessed on 7/12/2022, at: http://bit.ly/3UEXKO7

39 “German Fa Opposes Boycotting Of 2022 Qatar World Cup, Says Association President Fritz Keller,” Reuters, 26/3/2022, accessed on 7/12/2022, at:
https://bit.ly/3XTYlOI

40 “Norway decides against Qatar World Cup boycott” France 24, 20/06/2021, accessed on https://bit.ly/3VNmtkw

41 W. Christian, “Denmark won’t Boycott World Cup in Qatar,” The CPH Post, 13/1/2022, accessed on 7/12/2022, at: https://cphpost.dk/?p=121795

42 “Danish Sports Minister Says Team to go to World Cup in Qatar,” Associated Press, 13/10/2022, accessed on 7/12/2022, at: https://bit.ly/3VuqnyH

43 Kelly Philips Erb, “World Cup Expected to Generate Billions, Despite Controversies,” Bloomberg Tax, 18/11/2022, accessed on 7/12/2022, at:
https://bit.ly/3h1wdZu
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the se verity o f the rise in energ    y prices, and had nothing to do  with the  boycott  campaign.44 As 
the tournament approached, the Danish Football Association submitted a request to FIFA to allow 
players to  wear black training shirts bearing the slogan   “Human Rights  for All”, and other teams 
applied to wear the “One Love” rainbow band. However, FIFA rejected both requests, citing its ban on 
all political messages at the world’s biggest sporting event.

5. Early Indications of Success
The failure of the 12-year smear campaign against Qatar is re flected in four criteria that FIFA uses 
to assess the success of the World Cup: match viewership, corporate sponsorship, ticket sales and 
hospitality. The first statistics announced by FIFA as of 4 December 2022 indicate that there has been 
a record increase in the sale of tickets, match attendance, and broadcast viewership, as well as an 
increase in sponsorship.

According to the FIFA President, before the start of the World Cup in  Doha, re venues had already 
exceeded what was made in Russia. Media rights saw an increase of $200 million compared to the 
2018 tournament, corporate sponsorship increased by $200 million, and ticketing and hospitality are 
expected to generate an additional $200-300 million.45 FIFA announced its projected revenue was 
$7.5 billion at the end of the year, and a net result of around $1 billion, from commercial deals related 
to the Qatar World Cup.46

According to FIFA, as of the opening of the tournament, 2.95 million tickets had been sold — a 
marked increase over ticket sales in the World Cup in  Russia, at 2.4 million tickets, with ticket 
sales ongoing.47 The total number of attendees for the group stage matches of the World Cup 
in Qatar reached 2.45 million fans who attended the 48 matches during the first 13 days, with 
cumulative stadium attendance at 96% capacity. Lusail Stadium enjoyed the highest attendance 
of any match in World Cup history since the 1994 final, with 88,966 fans attending the Argentina-
Mexico match.48 Outside stadiums, the FIFA Fan Festival had welcomed one million visitors as of 
2 December, and the Corniche promenade alone has attracted more than t wo million visitors 
since the start of the Qatar World Cup.49

The negative publicity to which Qatar was exposed did not affect the sponsorship of the event by 
major companies, and this was helped by the marketing of the Qatar World Cup as a unparalleled, 

44 Romain Houex, “Mondial au Qatar: Un boycott politique, économique ou ‘hypocrite’?,” France 24, 26/10/2022, accessed on 7/12/2022, at:
https://bit.ly/3P1lH0J

45 “Qatar World Cup Reaps Revenue Bonus for FIFA, Says Infantino,” The Hindu, 19/11/2022, accessed on 7/12/2022, at: https://bit.ly/3EPKuAl

46 “FIFA President Announces Additional USD 1 Billion Investment for Football Development,” FIFA website, 20/11/2022, accessed on 7/12/2022, at:
https://bit.ly/3gRQsbK

47 “2.95 Million Tickets Sold at FIFA World Cup,” The Indian Express, 21/11/2022, accessed on 7/12/2022, at: https://bit.ly/3VmQWFZ

48 “Groundbreaking Facts and Figures as Qatar 2022™ Group Stage Wraps up,” FIFA Website, 3/12/2022, accessed on 7/12/2022, at: https://bit.ly/3EZtyHD

49 Ibid.
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innovative event featuring pioneering technologies, including semi-automated offside technology, 
stadium cooling technology, smart charging stations, as well as special sensory rooms for people 
with autism and tailored arrangements for people with disabilities. 50 The organizers also promised 
tight planning, smooth movement and crowd management, and easy entry and exit to and from 
the airport and stadiums.

The high demand for commercial sponsorship of the event was evident when FIFA announced that 
every one of its se ven FIFA Partners and seven World Cup global Sponsors, as well as all Regional 
Supporter positions had been contracted for the FIFA World Cup Qatar 2022, in each of the five FIFA 
regions on 20 November 2022.51 Asia-based companies account for 9 of the 14 FIFA World Cup sponsor 
partners, three more than the 2002 World Cup sponsors in Japan and South Korea.52

The Qatar World Cup is also on its      way to  fulfilling the   FIFA President’s e xpectations that it   will 
reach  5 billion  viewers on tele  vision, so cial media and pu blic s creens, thus e  xceeding the re  cord 
viewership set in Russia, which was watched by more than 3.5 billion people.53 The beIN media group, 
the official broadcaster of the Qatar World Cup in 24 countries in the Middle East and North Africa 
region, re corded more than a    billion  cumulative  views o f the opening   ceremony and first round 
of group stage matches, a 113% increase on the same period in 2018.54 The group also recorded an 
unprecedented increase in social media viewership, with more than 1 billion fans tuning into its live 
broadcast on social channels in the Middle East and North Africa region from 20 - 27 November, and 
its published content across the eight days generating 1.7 billion impressions, over seven times the 
235 million recorded during the entire World Cup in Russia.

According to FIFA statistics, the television audience for the opening match of the World Cup between 
Qatar and E  cuador in creased in   both European   countries and   Latin  America, in cluding  Britain, 
France, Italy, Spain, Brazil and Colom  bia, (109 per cent in E  cuador) in creased in   comparison with 
the corresponding match in the 2018 tournament. The viewership of the first matches of the first 
round  followed a similar trend  , even in European  countries that had  been subjected to intensi  ve 
propaganda campaigns to  boycott the Qatar World Cup .55 Many matches set national  viewership 
records, and the England   USA match on  25 November  became the most  watched men’s  football 
match US tele vision histor y, attra cting nearl y 20 million  viewers.56 Similarly, Asian countries are 
tuning in to the Qatar World Cup in record numbers. In South Korea, broadcast of the South Korea-

50 “Here’s how Sponsors are Scoring at Qatar World Cup 2022,” Fast Company, 11/11/2022, accessed on 7/12/2022, at: https://bit.ly/3UjkeUx

51 “FIFA Sells out all Sponsorship Packages for the FIFA World Cup Qatar 2022™,” FIFA Website, 20/11/2022, accessed on 7/12/2022, at: http://bit.ly/3HgXJfZ

52 John Duerdin, “WHY Asia Inc. is rushing to Sponsor the Qatar World Cup,” Nikkei Asia, 18/11/2022, accessed on 7/12/2022, at: https://bit.ly/3XPyPKe

53 “Qatar World Cup audience projected at 5 billion, says FIFA boss,” Reuters, 23/5/2022, accessed on 7/12/2022, at: https://reut.rs/3BvELPg

54 “beIN MENA Viewership Exceeds One Billion for Opening Ceremony & First Round of FIFA World Cup Qatar 2022TM,” BeiN Sports, 30/11/2022, accessed 
on 7/12/2022, at: http://bit.ly/3BhLn3H

55 “Early Figures Suggest the FIFA World Cup is as Popular as Ever,” FIFA Website, 24/11/2022, accessed on 7/12/2022, at: http://bit.ly/3BgXzS3

56 “FIFA World Cup Delivering Record-breaking TV Audience Numbers,” FIFA Website, 1/12/2022, accessed on 7/12/2022, at: https://bit.ly/3XZqqUI
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Uruguay match, on 24 November, attracted a 97% increase in TV audience compared to the average 
for group stage matches at the 2014 tournament in Brazil and 18% higher than at Russia 2018. While 
in Japan, the Japan-Costa Rica match, on 27 November, attracted 36.37 million viewers, a 74 percent 
increase in the TV audience watching the group stage matches in the World Cup in Russia.57

European countries also saw records broken. The match between Spain and Germany, on 28 November 
attracted 65% of all television viewership in Spain, outsripping the number of viewers of any group 
stage match in Russia. Viewing figures in  Netherlands, France, Portugal, Croatia, and Canada also 
greatly exceeded those recorded in the World Cup in Russia.58

Conclusion
Initial FIFA statistics roughly half way into the 2022 Qatar World Cup demonstrate that the Western 
campaign against Qatar, despite its ferocity and the relentless barrage of accusations, has floundered, 
just as it failed to strip Qatar of its right to organize the first global event of this magnitude in the Middle 
East and North Africa region or convince European teams to boycott. It could not discourage global 
audiences, nor could it provoke the host nation with symbols of protest and slogans. The President of 
the French Football Federation, Noël Le Graët, summed up this failure by acknowledging that many 
images coming out of France reveal scenes of jubilation in record breaking numbers with cafes and 
bars across the country brimming with World Cup audiences, proving that “the boycott is just a lie.”59

Qatar de fied e xpectations to ma  ke this World Cup a su     ccess and mo  ve  forward  with its   2030 
development vision through sheer determination. The campaign, for all its noise, was limited to an 
elite groups within a few European countries that not only practice cultural imperialism on a global 
scale, but also in their o wn societies. The campaign could not stand up against the most popular 
sporting event in the world that has gained soared in popularity across Asia and Africa during recent 
years. The record viewership, attendance, and sponsorship at the Qatar World Cup appear to confirm 
the old saying that all publicity is good publicity. In fact, in terms of marketing theory, Berger et al. do 
find that “though negative publicity is not always a good thing, in some cases, negative can actually 
be positi ve.”60 Perhaps the iron  y o f the  campaign against Qatar lies here    , in the   campaign that 
unintentionally contributed to promoting the Qatar World Cup instead of boycotting it. Furthermore, 
the campaign resulted in  broad Arab solidarity with Qatar as a result of a deep sense of in justice 
and prejudice in addition to pride that an Arab country was able to organize a global event of this 
magnitude to such a high standard.

57 Ibid.

58 Ibid.

59 Jéremy Lequatre-garat, “FFF: Noël Le Graët Soutient Le Qatar Et S’en Prend Au Boycott,” Daily Sports, 23/11/2022, accessed on 7/12/2022, at:
https://bit.ly/3VLmNzQ

60 Jonah A. Berger, Alan T. Sorensen & Scott J. Rasmussen, “Positive Effects of Negative Publicity: When Negative Reviews Increase Sales,” Marketing 
Science, vol. 29, no. 5 (2010), pp. 815-827, accessed on 7/12/2022, at: https://bit.ly/3XUoLjj
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